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AGENDA

What is the Facebook Boost Post button?
Should | be using the Boost Post button?
The Facebook Business Manager and Ads Manager

» Setting up the Business Manager

» Setting up your Ad Account and payment method
* The Facebook Pixel

* Creating your ad

« Monitoring your ad and making edits

» Custom audiences

Questions



The Facebook Boost Post Button

If you’ve been active on your Facebook Business Page, you've likely seen Facebook’s
bright blue Boost Post button!

. MorningStar Media Group What happens when | boost a post?

Published by Hootsuite +July28at 1:01PM - Q

When it comes to your website, it can be a powerful tool of data for

your marketing and sales teams. Learn how MorningStar Marketing ¢ YOU can ChOOSG your ObjeCtive-

Intelligence can boost both of your team's efforts.
http://ow.ly/OoLj3013alb .
#MorningStarMediaGroup #Marketingintelligence #DigitalMarketing ¢ YOU can target your aUdIence-
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» The post within your Business Page’s
timeline gets shown to more people within
the target audience you choose.

* Also great to get more exposure for
events that you're hosting.

2L 113 people reached

@ Randy Weckerly, Ellie Peterson and 2 others

[f}) Like C] Comment




The Facebook Boost Post Button

Boost Post

Welcome back DESKTOP NEWS FEED MOBILE NEWS FEE

Boost this post with your default settings or edit your selections

OBJECTIVE
| MorningStar Media Group il Like
Sponsored - Q

When it comes to your website, it can be a powerful tool of data
marketing and sales teams. Learn how MorningStar Marketing
Intelligence can boost both of your team's efforts.
http://ow.ly/OoLj3013alb

#MorningStarMediaGroup #Marketingintelligence #DigitalMarke

What results would you like from this post?

Engagement: reactions, comments Change
and shares
What's this?

POST BUTTON (Optional)

<
No Button w» j

+ Edit 4,600 - 22,000 people per day
-

We'll expand your audience when you use the Send I

WhatsApp Message button. A broader audience lets

our system explore more opportunities to show your

ads. Learn more

( 1day 7 days 14 days
AUDIENCE

Run this ad until Aug 9, 2018
* People you choose through targeting Edit
TRACKING CONVERSIONS

By clicking Boost, you agree to Facebook's Terms & Conditions | Help (

@ 36157439's Pixel

PAYMENT

36157439 (36157439, USD) w

Visa *2840 Change

Boost Post

AUDIENCE

* People you choose through targeting

Edit

United States: lllinois

18 - 65+

People who like your Page

People who like your Page and their friends

Custom Audiences

Sycamore DeKalb

See All (19)

BUDGET AND DURATION
$20.00 USD

4,300 - 21,000 people per day
o

=

Create New Audience



The Facebook Business Manager: Setting It Up

If you have a Facebook Business Page, having a Facebook Business Manager helps
you to keep the management of your page, advertising and promotions in one place.

» Facebook prefers that each business have a Business Manager, as this also
allows Facebook to provide more assistance to you as a Business Owner.

* I's FREE!
How to set up your Business Manager:
* You must have a personal Facebook account before creating a Business Manager.
* Go to business.facebook.com and click Create Account.

» Enter a name for your business, select the Primary page, and enter your name and
work e-mail address — then, follow the remainder of the steps through the onboarding
process.

« If you have additional team members that you would like to give permissions to, you
can invite them to have a role on your Business Page and within the Business
Manager account. (They must have a personal Facebook account.)



The Facebook Business Manager: Payment Method and
Adding Team Members

Once your Business Manager is set up, you need to add a payment method for ads,
and can add people to your Business Manager*

*Anyone who you add to the Business Manager will have access to your
Facebook business page, depending on the level of access you give them.

n = Business Settings
Hame A hccons Ovrvion iy (=]

| B) Users -
Add Extra Security to Your Account B |
i i et oo ; . ’ B People
| = | & Partners
MorningStar Media
Lo Ad Accounts Lst7dys v © —
4 W Accounts v
Choose your favorite ad accounts.
———
Ay
Spanish for Yout VL 2: Ad Accounts
DekalbCountycye1 - % -
36157439 // | \\
oo IR & Apps
- [© Instagram Accounts
B Projects
Ad Accounts + Add % Data Sources »
‘ Add a Page
Your business already owns this Page, or you © Brand Safety 4
need to own it. For example, another company .
created the Page for you. Claiming a Page moves Filter by name or ID A ;
e s et M) - Details »
y it into Business Manager + Add erans 4% Integrations
Add an Ad Account
Request Access to a Page Your business will control campaigns and billing
Your business needs to use this Page on behalf for this ad account. Claiming an ad account
of another business. For example, you work for moves it into Business Manager. 12669 .
an agency, and you want to run ads on a client's B Security Center
tion Page. The Page will still belong to its current
owner. Request Access to an Ad Account d Requests
Your business needs to use this ad account on
ny behalf of another business. For example, you °
Create a New Page work for an agency, and the ad account belongs [ Notifications
. to a client. The ad account will still belong to its
You need a new Page for your business. current owner.
) 8% Business Info
dison; " wr)
Create a New Ad Account 3 s Guid
(
You need a new ad account for your business. = etup Guide




The Facebook Business Manager: The Facebook Pixel

The Facebook Pixel is a tool to provide you with insight into the users who interact
with your ads.

Intelligence gathered by the Pixel can help you further target future ads.

Create a Facebook Pixel

= Business Settings

A) users v  Pixels
B People
& Partners ameerio @
& Accounts - 36157439's Pixel
= Pages
Meyers Furniture, Bedding, & Flooring - Measure and Optimize Your Ads with Facebook Pixel

2: Ad Accounts
‘When you set up a pixel, Facebook receives information from your website such as page

views and button clicks, which you can use to build more effective ads. Learn more.

W Apps
©) Pixel
(© Instagram Accounts MorningStar Media Group's Pixel 19
Name
B Projects
You can create up to 10 pixels with your business account.
A Data Sources -
By clicking create, | agree to the Facebook Business Tools Terms. Give Feedback m
ets
"~ n n Tra
conversion Iracking

Custom Conversions

o

2. Event Source Groups

Select one or more options for conversion tracking. You'll see
the results in Ads Manager along with ad performance data.

2 Shared Audiences

© Brand Safety »
& Integrations »

® 36157439's Pixel




The Facebook Business Manager: Creating Your Ad

When you're ready to create your ad, you’ll head into the Business Manager.

We want to keep your account secure. Here's what you can do right now
to help prevent the wrong people from logging in.

Add Security Dismiss - n We are removing some metrics that are redundant or out of date starting in J

Ad Accounts Last 7 days Q Search v Y Filters « +

36157439 v

B Account Overview 3 Campaigns

@

Choose your favorite ad accounts.

\ |
. ~
36157439 * c What's your marketing objective? Help: Choosing an Objective
+ Spanish for You! o
+ DeKalbCountyCVB1 // iy Auction Reach and Frequency

—
1\ k /,\
N/

S E 36157439 Traffic Reach Engagement Catalog sales

Send more people to a destination on or off Facebook such as a website,
app or Messenger conversation. Learn more.

Consideration Conversion

Brand awareness Traffic Conversions

App installs Store visits

Video views

Campaign Name @ Traffic

Lead generation

Create Split Test @ A/B test your creative, placement,

audience, and delivery optimization Messages
strategies

Optimize budget across ad sets

@

Budget Optimization @




i t are redundant or out of date starting in July of 2018. Learn more.

The Facebook Business Manager: Monitoring Your Ad

One of the greatest benefits of Facebook advertising is the flexibility — ads can be
monitored and changed to help improve performance.

What kind of changes can | make?
 Text/headline changes
 Images and calls to action
 Audience targeting

Benchmarks:

» Traffic Objectives: Greater than a 1% Click Through Rate (Results/Reach)
* 10-second Video Views: Greater than 75% of Reach watches

MorningStar Media Group v a8 Q

Results Reach Impressions Cost per Result Budget Amount Spent Ends

424 29,102 84,672 $1.55 Using ad set bu... $659.00 of $750.00 Aug 31, 2018




The Facebook Business Manager: Custom Audiences

Creation of custom audiences is a new function introduced by Facebook to allow for

laser targeting of your ads.

How can | create a custom audience?

n = Asset Library

Account: 36157439 (36157439) ~ Audiences Images Locations
Create Audience w ~ Filters »

«= All Audiences

Create a Custom Audience

How do you want to create this audience?

Customer File

Use a customer file to match your customers with people on Facebook
and create an audience from the matches. The data will be hashed prior to
upload.

Website Traffic

Create a list of people who visited your website or took specific actions
using Facebook Pixel.

Create a Custom Audience

Include people who meet  ANY w  of the following criteria:

© 36157439's Pixel w

All website visitors w  inthe past 30 days ©

Audience name Name your audience 50

Cancel Back

@ Include More & Exclude

Show description

App Activity
Create a list of people who launched your app or game, or took specific

actions.

Offline Activity | UPDATED |

Create a list of people who interacted with your business in-store, by
phone, or through other offline channels.

Engagement |UPDATED |

Create a list of people who engaged with your content on Facebook or
Instagram.

Cancel




The Facebook Business Manager: Custom Audiences

Once the audience is created, it will appear as an option to choose each time you set
up a new ad.

To target your audience, you simply choose the audience and Facebook will target
those people who have been identified within that audience.

Audience
Learn more.

Create New Use a Saved Audience ¥

Custom Audien

MainStreet - Fit To Retire

MSF - General Financial Pla...

Locati v

DeKalb, Sandwich, Sycamo... 2N
Tea Leaves Health

WHPRMS Conference

Benson Stone Cafe Special

Lino's Weddings [ Browse
Lino’ S RAESRL GO H Bum

Ana £ LT p— =Y Ip—




The Facebook Business Manager: Lookalike Audiences

Another unique audience targeting tool is the Lookalike Audience — which is exactly as

it sounds like.

You select an “input” (i.e. a Facebook business page, post, etc.), the geography, and
the size of audience you want in the lookalike.

Account: 36157439 (36157439) v Audiences

Images

Create Audience w

:= All Audiences

Locations Videos

~ Filters w» Customize C

Source @

Location ¢

Create a Lookalike Audience

Source @ |
Value based sources  Other sources
Location g
Anyone who visits my website
Benedictine University
Audience Benson Stone Company
Size

CBRE

Collier RV Super Center

DeKalb County Convention & Visitors Bureau

Cancel

sting audiences. Learn more.

Website Custom Audience

Page

Page

Page

Page

Page

M Create a Lookalike Audience
ﬁ = Asset Library

Find new people on Facebook who are similar to your existing audiences. Learn more.
Benedictine University
Create new w
Countries > North America X
United States
Browse

United States was added by default because it has the largest number of people in your
source audience.

2.2M

1

Resulting audiences Estimated reach

Show Advanced Options v

Create Audience




QUESTIONS?




